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Long-Time Farm Broadcasters Among 

Those Honored at NAFB Annual Convention

KANSAS CITY, MO – For their creativity, leadership, and commitment to the field of agriculture, several members of the National Association of Farm Broadcasting (NAFB) have been honored with service and specialty awards. The recognition took place during the NAFB’s 2007 Annual Convention gathered here Nov. 14-16 at the Westin Crown Center.  

The most coveted award at the event, the Farm Broadcaster of the Year, went to Mike Hergert with the Red River Farm Network, Grand Forks, N.D. During his 36 years in the farm broadcasting business, Hergert has worked to build a loyal farm audience through good, consistent and meaningful programming. 

He developed the format for the Red River Farm Network when it began 12 years ago. The network feeds six shows a day, Monday through Friday. Two of his shows are half hour long magazines, featuring in-depth news, markets and weather.  He gathers, interviews, writes, edits and broadcasts, managing the three-person department.

He has been named Regional Farm Broadcaster of the Year two times, and was one of two NAFB members chosen to attend the Syngenta Fellowship to London in 2002. He has received awards in the NFBS market reporting and news reporting competition. He has been named Communicator of the Year by both the Minnesota and North Dakota Farm Bureaus, and received the Meritorious Service Award from the Red River Valley Potato Growers Association.

Hergert has been a member of the NAFB for 28 years.

The 2007 Horizon Award went to Janelle Brose with the Michigan Farm Radio Network. The Horizon Award recognizes young broadcasters with less than five years of membership in the NAFB who show promise in the industry. 

As farm director for the Michigan Farm Radio Network, she is responsible for the content of 20 plus programs and makes it her goal to provide listeners with the most up-to-date and relevant information on a daily basis, including the coverage of national 

issues that will affect producers in her state.

She serves on the communications and steering committee for the Michigan Agriculture Environmental Assurance Program, and also serves on the Michigan Ag Expo exhibitor advisory committee. She is a member of the Lansing Ag Club, which meets monthly to discuss the latest issues affecting the ag industry in the state. She is an alumna of Michigan’s Ultimate Farmland Preservation Tour. Several times a year to visits Michigan State University to talk with students about studying agriculture and natural resources communications.

Vic McGill, of Clear Channel/KATZ Advantage, received the 2007 Meritorious Service Award. 

Clear Channel Katz Advantage is a full-service broadcast marketing company offering local radio-centric marketing solutions. McGill’s job is to help marketers effectively reach the farmers in the United States. He partners with NAFB affiliated radio stations and regional networks, and engages agri-marketing resources, including the Rural Lifestyle Network, to make it happen.

McGill has spent his entire career in broadcast sales, moving around the country – building relationships and dedicating himself to the field of agriculture

He has been a member of NAFB since 1982, providing consistent support at the annual convention. His close working relationships with key media buying influencers and decision-makers have served NAFB’s industry marketing program for a number of years.

Other recognitions at the convention included:

· Two long-time members were inducted into the NAFB Hall of Fall. They are the late George Menard, WBBM radio/television in Chicago; and Bob Nance, WMT radio in Cedar Falls, Iowa. 
· Susan Risinger, WJAG in Norfolk, Neb., received the 2007 New Holland Oscar in Agriculture for excellence in farm broadcasting reporting.

· DuPont Crop Protection and United Soybean Board/Checkoff received 2007 Herb Plambeck Creative Excellence Awards for their original advertising campaigns.
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