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For Immediate Release

MFA INCORPORATED’S

“HEALTH TRACK” PROGRAM

GIVES PRODUCERS INSIDE

TRACK FOR ANIMAL ID
Contact: 
 Mike John, 573-876-5573, MFA Incorporated


Dr. Kent Haden, 573-876-5429

Audio files are included within the release as hyperlinks to mp3 files on our server.  While you’re online, the linked audio will automatically download when you click on it.  It should automatically open your media player, which will allow you to play it.  Then you can save the file to your computer.  Please contact ZimmComm if you have any problems.

(Columbia, MO, March 30, 2005)  A beef marketing program originally developed by Missouri-based MFA Incorporated to give cattle producers a competitive edge in the marketplace could also give them an edge when it comes to a national animal identification program.  

“Health Track is an all-encompassing program for adding value to feeder cattle.  A side benefit is that it has you covered for any other requirements that will come down in regards to national animal ID.”  (:13) ([image: image2.png]


 MFA Health Track John cut 1)
According to Mike John, Director of Beef Marketing for MFA, the Health Track program is a source and process verification program.

“Source meaning that we know the ranch the animals were born on, process meaning that we have an audit trail and a verification process to record and provide an audit system.  And we also provide age verification which has some new importance.”  (:14) ([image: image3.png]


 MFA Health Track John cut 2)
John says the Health Track program requires producers to wean their calves at home for a minimum of 45 days.

“They have to start those cattle at weaning on our Cattle Charge product to provide a standardized nutrition component to the immunity that has become so important in feed lot country.  And then they have to provide two rounds of complete vaccinations that are the basis of any Vac 45 program, as long as it includes a modified live booster for the four way virals.”  (:19)  ([image: image4.png]


 MFA Health Track John cut 3)
The end result has been added value for the producer.  Dr. Kent Haden, MFA Vice President for Livestock Operations, says when they began formulating the concept for Health Track about seven years ago, they were looking for ways to reduce costs and be more competitive.

“And one of the real inefficiencies that we were always seeing was that these calves weaned right off the cow, sent through marketing systems, that we had 30 percent treatments and four percent deaths.  And with Health Track, with our data tracking system, we have less than two percent treats and a tenth percent death loss during the 45 day weaning period.”  (:20) ([image: image5.png]


 MFA Health Track Haden cut 1)
Dr. Haden says that is very significant in terms of reducing the amount of antibiotics used, as well as how calves perform in feedlots and how they grade, and the animal ID component has become an added bonus.

“Actually with Health Track, we’ve in essence used a national ID system as part of it for five to seven years and done roughly 160 or 170,000 cattle.”  (:10) ([image: image6.png]


 MFA Health Track Haden cut 2)
As far as a national identification system is concerned, Dr. Haden says Health Track and other systems like it could be a way to address the confidentiality concerns that producers have with the government having access to their private records.

“And in case of a disease outbreak, the federal government could send queries to these private data bases, and in that case, the government would only have the information on the diseased animals and not every animal in the United States.  Yet they would still be able to trace disease.”  (:16) ([image: image7.png]


 MFA Health Track Haden cut 3)
Cattle producers can learn more about MFA’s Health Track system on line at www.mfahealthtrack.com, or by calling an MFA Health Track representative at 1-888-514-BEEF.
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