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WICHITA RESIDENTS EMBRACE ETHANOL

Promoting Ethanol Benefits Moves Consumers to Fill Up With Ethanol 

and Feel Good About It
OMAHA, NE. (January 13, 2006 - AgNewsWire) - Wichita, Kansas residents turned to ethanol-enriched fuel in record numbers this fall, according to recently released market data from a partnership promotion between Kwik Shop stores and the Ethanol Promotion and Information Council (EPIC).

According to Tom Slunecka (suh-Len-icka), EPIC executive director, the promotion first started by giving ethanol information to key leaders within the city, such as mechanics, auto dealers, politicians and community leaders. The information explained why ethanol is important to the city and how it would work in their automobiles and how it would clean the air.  “This program was far more than just an advertising campaign, it was an integral part of the thought process within that town about how to maximize their economics from a regional basis as well as how to help their air quality there within their city.”  (:16 ) ([image: image2.png]
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Research showed that once consumers were made aware of ethanol’s presence at the pump, they were much more likely to choose it, especially when armed with the knowledge that ethanol is American-made, friendly to the environment and safe for all engines manufactured during the last 20 years.
“The results were really outstanding,” said Slunecka, “from both the amount of consumers that decided that ethanol was the right thing for them to choose, from the response that we got from community leaders such as the mayor and the American Lung Association of Kansas and a few other major stakeholders not only in the state but within the city itself that decided to raise their hand and say ‘yes we want to support this, this is the right thing for us to do for our community today’.”  (:26) ([image: image3.png]
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Results were measurable and impressive says Slunecka.  “Our partner in Wichita-Hutchinson market was Kwik Shop, and their stores branded ethanol with our E-logo. At that point in time they saw a 42.8 percent increase of sales to branded ethanol over regular fuel. This is a dramatic increase and our partners there were very excited to see those types of results at their stores.”  (:22) ([image: image4.png]
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Conversely, ethanol-enriched fuel sales at Kansas Kwik Shops located outside the promotion area accounted for just 22 percent of the total during the same period. This marks nearly a 100 percent increase in ethanol sales between the two sets of stores. Prior to the EPIC promotion efforts, sales of ethanol-enriched fuel inside and outside the promotion area were nearly identical.

“We saw some resistance in the Wichita market until we partnered with EPIC. The increased awareness and information handed out regarding ethanol-enriched fuel made a huge difference in the public’s perception,” said Mike Hoffman, President of Kwik Shop Stores.

During the July to October educational campaign, residents were reached with messages such as “Breathe Easier,” and “Fill up. Feel good.”  Information about how they could do their part to help the environment while not sacrificing engine performance was also included in the campaign.

The use of ethanol during the two-month test period translated into big environmental and economic benefits for Wichita residents. The switch from regular to ethanol-enriched fuel in Wichita displaced 2,115 barrels of imported oil, decreased the federal trade deficit by $126,000 and decreased greenhouse gases released into the atmosphere by 552,000 lbs.
In the U.S., the ethanol industry supported the creation of nearly 147,000 jobs in all sectors of the economy in 2004, boosting U.S. household income by $4.4 billion. In addition, using corn and other crops for ethanol production boosts prices for American farmers. Over 400 workers in the Wichita area derive their livelihoods from the production of ethanol.
About EPIC:
The Ethanol Promotion & Information Council (EPIC) is an alliance of ethanol producers and industry leaders who have come together to spread the word about the benefits of ethanol through information and promotional programs.

EPIC is a nonprofit organization and is overseen by a seven-member board of directors. For more information about EPIC, visit www.drivingethanol.org.
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