Osborn & Barr Names Whaley Senior Vice President; Johnson, Vice President

ST. LOUIS, MO –Hugh Whaley has been promoted to senior vice president at Osborn & Barr Communications. In the nine years Whaley has been with the company, he has grown the industry-funded organization/association business from one client to 10, creating a unique niche in business-to-business communications. Some of the agency’s largest accounts are the United Soybean Board, the National Pork Board, the Propane Education & Research Council, the Cattlemen’s Beef Board/National Cattlemen’s Beef Association and the American Lamb Board. Working hand-in-hand with client teams, Whaley directs market strategy and development and promotion of new products. Whaley is a key adviser to industry-funded organizations and associations on numerous issues involving communications with government agencies, boards, commodity producers and consumers. His experience also helped Osborn & Barr expand its public relations service offerings to business-to-business and government clients. His previous positions with Osborn & Barr include vice president—contact and public relations and vice president/group account director. 

         Joy Johnson has been promoted to vice president—strategic marketing. Johnson was hired in 2003 to open Osborn & Barr’s Des Moines office. The location services the National Pork Board, John Deere Credit, and the Iowa Farm Bureau Federation and other Des Moines-based clients. Johnson provides strategic direction and account planning for clients, as well as daily management of the Des Moines office and business development. Prior to joining Osborn & Barr, Johnson was a director of marketing for the Principal Financial Group. Her broad experience includes strategic planning, product launch and marketing communications for diverse industries, including agriculture, information technology, financial services, insurance, telecommunications and Web publications.

         Steve Barr, CEO of Osborn & Barr, stated: “We all recognize the marketing expertise and business savvy that Hugh and Joy bring to our team. Their promotions acknowledge our confidence in their leadership for the future of Osborn & Barr.”

Mayr Promoted to Group Creative Director at 
Osborn & Barr Communications 
ST. LOUIS, MO —Dave Mayr has been promoted to group creative director at Osborn & Barr, focusing on creative leadership at the strategic brand level on a number of key accounts, including Hayward, Michelin, Nordyne and USDA. Mayr was Osborn & Barr’s first art director when he joined the fledging agency in 1989. 

Kari Palutis has been promoted to associate creative director, and will lead creative efforts for important agricultural accounts including Monsanto, United Soybean Board, National Pork Board, Intervet and Iowa Farm Bureau. Palutis joined Osborn & Barr in 1997 as a copywriter.

Cathy Cleary has been promoted to the new position of workflow manager on the Monsanto account where she serves as a liaison between creative, media and account service. Cleary has a broad scope of experience, working in almost every department in her 12 years with Osborn & Barr. 

Voon Wong has been promoted to senior art director. Wong’s versatility allow him to work on a wide spectrum of accounts from leisure to agricultural to home products.

Mike Young has been promoted to associate art director. He joined the agency as an intern in 2003 and was soon hired as a computer graphics specialist. Young will be providing concepts and design for Hayward, Nordyne and Monsanto.

Cheryl Bergeron, creative director at Osborn & Barr, says, “We’re proud that a number of our creative staff has been with us for years bringing a wealth of experience to each client. Osborn & Barr encourages its employees to grow and develop new skills and recognizes those achievements.”

Trend Toward More Public Relations and Interactive Solutions Brings 
New Hires to Osborn & Barr Communications 
ST. LOUIS, MO —As public relations gains a bigger piece of the communications pie, Osborn & Barr Communications continues to hire public relations professionals that add depth to its growing staff. Suzanne Gruenstein has joined Osborn & Barr as senior public relations account executive on the Monsanto Company account. Suzanne has operated her own public relations company, SKG Communications, providing media training, issues management and strategic direction for a variety of clients, including Verizon Wireless, Pinnacle Computing, and Advanced Knowledge Management. Prior to starting her own company, Suzanne was the manager of communications for Anheuser-Busch where she created strategies to influence public opinion and promote the company’s positions and programs, and lead media training for internal and external clients. Suzanne’s extensive television experience includes stints as a special contributor and producer with Cincinnati and St. Louis television stations, including KMOV-TV and KDNL-TV. Recognitions for her work include an Emmy Award for best feature news writing, IABC Silver Quill for media relations, PRSA Bronze Anvil for radio media relations among others. Suzanne received her bachelors of arts with a major in political science from Washington University in St. Louis. 

Other public relations moves are the promotions of Sue Dillon and Dan Kirkpatrick to associate director of public relations. Sue joined Osborn & Barr Communications as a senior account executive in 1999. Her strategic planning, public relations account management and media relations have helped clients such as USDA Rural Development, the Environmental Protection Agency and Hayward Pool Products reach their target audiences with break-through messages. Her work for USDA Rural Development was recently recognized with a MarCom Platinum Award, recognizing creativity in communications. Before joining Osborn & Barr, she worked for Edelman Worldwide in Chicago and Shandwick/Miller-Shandwick Technologies in St. Louis. Sue received her bachelor degree in journalism from the University of Missouri-Columbia.

            Dan Kirkpatrick is a seasoned communications professional with more than 20 years of experience in public relations, media relations, publishing, and marketing and brand communications.  Most of Dan’s career has been dedicated to agriculture, counseling premier brands such as John Deere, Monsanto, Michelin Ag Tires and Crop Verifeye LLC. Dan originally joined the Osborn & Barr team in 1997 and rejoined in 2001. Dan received his degree in agricultural journalism from Iowa State University.

Osborn & Barr continues to respond to the growing need for interactive communications with the addition of Steve Steward in the new position of interactive systems architect. He will lead Osborn & Barr’s enterprise system design and development and work on client interactive projects. Steve has experience as a web developer and designer, developing client and project management tools and contact databases. While at BHI in Chicago, he was the new media director for clients such as Sara Lee, Brunswick and Verizon. Steve was the winner of the 2001 CHAAMPS Judges Special Award for new media. His white papers about best practices on the web have appeared in several on-line publications. Steve has a bachelor of science in computer engineering from the University of Illinois-Champaign/Urbana.

Osborn & Barr has also hired Steve Washburn as computer graphics specialist. He has designed and produced print advertising, trade show displays and interactive communications. Working with JWT Specialized Communications, he worked for major clients such as Edward Jones, FedEx and May Department Stores. He has an associate degree in graphic design from St. Louis Community College at Meramec in Kirkwood, Missouri, and is continuing his education in web design at the University of Missouri-St. Louis.

Joe Osborn, president of Osborn & Barr stated, “Public relations strategies and interactive solutions are becoming more important as we develop new ways to earn and retain the loyalty of our client’s target audience.  Suzanne, Steve and Steve join a staff dedicated to creating that belief in our clients.”

Roelfs Moves to Osborn & Barr
DES MOINES, IA — February 15, 2005 —Deanna Roelfs, the former director of communications for Iowa Select Farms, one of the largest Pork Producing operations in the United States, is now senior account executive of Osborn & Barr Communications, one of the largest agribusiness marketing communications firms in North America. 

            Roelfs says after seven years of providing public relations, marketing communications and public policy for Iowa Select Farms, she was ready to carry that expertise to the next logical arena—the agribusiness industry. At Osborn & Barr, Roelfs serves as the primary account lead for the Iowa Farm Bureau Federation business. She is also developing communications solutions for the growing science-based and education programs of the National Pork Board. 

Roelfs is known throughout the industry for her work on important public relations events such as World Pork Expo / Barbe Qlossal and Iowa Pork Congress, the Trees Forever strategic partnership and special events for Ducks Unlimited and Southfork Watershed Alliance.  A strong supporter of civic and trade organizations, Roelfs has been active in Iowa Water Quality Summit Work Group, Association of Business and Industry Leadership Iowa, Iowa Department of Agriculture, National Pork Producers Council Public Policy Leadership, National Pork Board Animal Welfare Committee, Iowa Pork Producers Association Public Relations Committee, and the Southfork Watershed Alliance and Iowa River Greenbelt Resource Trust Board of Directors. She is a graduate of the University of Northern Iowa where she earned a bachelor of arts in financial management.

Osborn & Barr Communications Hires Account Executives
ST. LOUIS, MO — April 28, 2005 — Osborn & Barr Communications has hired Amanda Wolski  as senior account executive and Tyler Kelley as contact relations account executive. Prior to joining Osborn & Barr, Wolski managed accounts, including MCI and Scana Energy, for the Grizzard Performance Group, an Omnicom agency. She has also contributed her time and talents to Century 21, Chase Manhattan, UnumProvident and Duck Head Apparel. In 1996, Wolski worked as an event services and planning manager for the Atlanta Committee for the Olympic Games. She will be working on Osborn & Barr’s channel marketing accounts for Hayward Pool Products. She is a graduate of the University of Alabama in Tuscaloosa, Alabama with a degree in communications.                                         

Kelley comes to Osborn & Barr after spending nearly seven years working for Pork magazine at Vance Publishing in the Kansas City area, most recently serving as associate editor. He also served as the editor of the Savannah (Missouri) Reporter, and wrote for Farm Journal magazine, Missouri Ruralist and Columbia Missourian.  He is a member of American Business Press, Livestock Publications Council, American Agricultural Editors Association and Alpha Gamma Rho, a professional agricultural fraternity. He has been selected as a current participant for the Missouri Agricultural Leaders of Tomorrow program. Tyler will be putting his farming and editorial background to work on the Beef Checkoff and Lamb Checkoff accounts, and United Soybean Board communications projects. He is the recipient of the American Business Press Jesse H. Neal Certificate of Merit for a Regularly Appearing Column. Kelley graduated from the University of Missouri-Columbia with a bachelor of science in agricultural journalism and a minor in agricultural economics.

In addition, Osborn & Barr promoted Sonja Herndon to business manager. In her new position, Herndon’s wealth of client knowledge will be instrumental as she reviews job management and purchasing processes agency-wide and identifies process enhancements.  She will also assist in process training for new and current employees. Herndon has been with the agency four years as the financial manager to the contact relations department, Gov-Link business unit and Canadian offices of Osborn & Barr.  

Osborn & Barr Communications concentrates on business-to-business communications, providing proven competency in channel communications; dealer network relations; and high-end, considered-purchase products. It creates, develops and implements these effective communications to maximize the image and profitability of its clients. Its staff of more than 120 professionals provides strategic planning, account management, media, public relations and creative services. The 16-year-old agency has $80 million in capitalized annual billings divided among five United States and Canada offices located in St. Louis, Kansas City, Des Moines, London and Winnipeg. Osborn & Barr Communications can be contacted via phone at 1-888-BELIEF-2 or 314-726-5511, or at 

www.osborn-barr.com.
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